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Editorialisation + Contextualisation+

Curation de contenus
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Sidewalk Labs is

reimagining cities to
improve quality of life.

We beliove that when you put
tochnologists and urbanists on
the same team you have the
potential to transform the

. urban environment

Investing in Innovation

CITlVBﬁCK

We also invest in and incubate
companies to develop tools that can
support Sidewalk Toronto and scale to
other cities around the world.




